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Coastal Fisheries

1 20/ OF THE WORLD'S POPULATION
T 0 DEPENDS ON FISHERIES

gnly ARE SMALL-SCALE FISHERS
;i 0 © (aBour oL ARe woen)

4 0 % COASTAL FISHERIES ARE RESPONSIBLE

FOR NEARLY 40% OF THE WORLD’S
WILD-CAUGHT SEAFOOD

Source: WWF
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Why coastal seas and coastal fisheries?
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e Coastal seas are vital fish habitats
where fish spawn, breed, feed, or
grow to maturity
— “cradles of marine life”

* For eg. in Japan

* 85% of Japanese fishers operate in
coastal fisheries

« Coastal fisheries 21% of total fishery Avas TN, WLty

Yi6|d Fisheries Yield in Japan (2017) — 4,300,000 tons
* 44% fishery yield from coastal seas if iana] | Mend sauaculture [
combined with sea aquaculture 1% \ 7%
 Most coastal fisheries are Sea aquaculture ‘

23%

traditional fisheries that practice
sustainable fishing methods and
resource management

Offshore
47%

Coastal
21%

m Pelagic = Offshore Coastal Sea aquaculture = Inland = Inland aquaculture

Created with data source from MAFF, 2016
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Fisheries related heritage systems

3
JAPAN GIAHS

Noto’s Satoyama & Ayu of Nagara Integrated Forestry,
5 Satoumi (Ishikawa) River(Gifu) Agriculture &
Fisheries

(Kunisaki-Usa, Oita)

KOREA KIFHS

Bamboo Weirs(Namhae)

Nishikori carp & rice Women skin divers & pearl

Shrimp aquaculture (Wando) cultivation (Nagaoka,Niigata) aquaculture (Ise-Toba,Mie)

Korea: All coastal systems.
No GIAHS as yet.

Japan: Mostly coastal systems.
NIAHS are aquaculture-based.

Deqing Freshwatg‘r Pearl Gaoyou Lake Wetland Xiuning Mountain Spring Qingtian Rice Fish Culture Dong’s Rice Fish Duck Huzhou Mulberry-Fish Dyke
Aquaculture (Zhejiang) Agriculture (Jiangsu) Water Fish Culture (Zhejiang) (Guizhou) (Zhejiang)
(Anhui)

China: All aquaculture and inland fisheries .




Noto’s Satoyama and Satoumi Y K e

Wajima Morning Market ]

Turban Shellfish

Sea Cucumber

Kano crab p—

Shiragai Shellfi Baigai Shellfish
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¥ Skin diving fishers (Male) [Ra
Hakui Chirihama 1""'~r|::

Beach Driveway

Dolphin Watching ]
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Rock oysters

£ )11 Traditional fishing, marine resource management, salt making etc are
smmrmERE 1 being inherited and conserved through sustainably using these local
fishery and tourism resources 5
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Revival of Traditional Fisheries: A s
Anamizu Town
(Noto GIAHS)

THE FISHERY HERITAGE

‘ Fisherman Mr Masaki Iwata & me ‘ ' I .

Shigaura & Ninzaki Satoumi Seascape

Mullet-fishing watch tower

FISHERY
HERITAGE FOOD CULTURE

FISHERY PRODUCT
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- Grey mullet ochatsuke
Grey mullet

(tea over rice) 6

Grey mullet sashimi
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OUIK Satoumi Lecture Series, Seminar & Symposium(2015-7) N e

tedes el e
et

WRRRRL T MR -T

m2n mORR; oY - X
P HBEARILERD
FOKE - BA—=T AV B BREZADRAM

: TR INAR (L) 0= 00 1 LR Fel B0 P f RERRIS SUIE BNl LS R B NS URLEL) NN N

RNy ErRAE (x) (IR S 1RSI ) GROm. SAESEADS W) T N
. B BN BEART AT c e 2 SRR BEARSARCALT Y (RREAN
7

: : :::,n TV ERRE (LAMUNSLRCT N AN 00 DEER OIS Ba D CONMS S0 VLOD BUERI =Py P Bk IS OW)

BRAPPAT(HT P AR A ey o e 2

VLMD - PRYDEAL =P ¢ 2 F  Any b (WAL o) PSS PRS- BuN PHAE PEeN  BW
R G ERASARUARNEAR T T TR T TR SRR SET) SRIABOAN, AR I (Gt 7P A LA LY L
: : :;:: e ! R CA AN Lt CERRLAA LR, PR ONNRS RO DML A R L TS LEA (R

e i T R L - 3
B e e L - e . - A% g wun"hﬁ é
o . - fu ¥y -y . y *a,v\ ':.

I @\ \@" AN RRORA; L) R

M REONNS L)XW Bl BEEoR$A
[ VDB N——Y) XL ~BERROES L2 5 W~

~ENOMREL L IR ETEARDMEO NN~

N
T T R UL DG -
* ararasom: Tarepecs-z (S0

TR~ T2 b~ NEWSIIBEED Th< —) MRS

= e SEXEN ﬁ$§ﬁbtix_ﬁo

» LR S P LRI RN S R L

& F ERSAARSLIYE AAR (AASAERARRTEARE | B
N FARSTAIN (L AN RN e) N TN it L
B sARTLANN vV (ah-A)

Lem R ime<iLaTyuFinns b I W0

. -‘ow.unv"lv- 1Y cAnNRN AR ATARRAREENIAS REAK G AR
.
"

B BETFDR AP W any b U8 WD s B
SRANARTERA BTN W RARRA SNDE | DOGN, -l

SNIAEANE BARE THRA Sl PRy A 2GRS ARG A,

"EAF mEn

é

[amruT DIzt | § &rst.n»m. ' ~/j(\,)

m 201768108 (1)

TEAYCH T IUXRZ 0= W=l
ARENUENRRS 5 TO

1N BRAYTST (21,7 RRDRI L ot o]
Sneaas weasena

e
T i SyEm e
" iewmal pum iR a5
= IPERAL Pemoubkurasds'emrty 1206,
1298 LT Crad o wscudrieds /ol G0 224 2208

somAmATERANL
PO s s AN

BEAREAR LS rr g Awmen o . ' s e -3
UL e »1&—‘5—‘.:'""..;» '..* f ok o e GOALS B < 4.“4:«..

THRA Bl TELATERREREN) AREN L SRLTANABASRAR IMEL W R TIE S il
BARASEON, FMEL. L ERE i CTRSLAA TR POLAAC TR,

-.um-.u



Fiomy
i ]

:
o

)L_ LINITED MATIONS
# S UNIVERSITY

At Lecture: “Satoumi Blue Tourism of Hakui City”

Chirihama Beach:
The only drive-through beach in Japan
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Sand castle festival in summer

|
Not only beach recreation activities, but also ecotourism incorporating |

. . . . I
environmental education and development of blue-tourism to experience the 1
fishing village life in the area and enjoy the local seafood 8 i



Blue Tourism in Coastal Seas
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MAPPING

OCEAN WEALTH
[ TOURISM

Ocean habitats provide
scuba diving. fishing
and other recreational
opportunities that
attract tourists from
around the world

Coastal communities,
planners and the
tourism industry
should protect and

restore the habitats that

drive local economies.

Mapping Ocean Wealth
demonstrates what the
ocean does for us today
s0 that we maximize
what the ocean can do
for us tomorrow.

oceanwealth.org  (@ocean_wealth

g:Natum @

Protecting netire. Praserving ie”

%
ALK
TOURISM

directly employs

2,000,000 PEOPLE

in the Caribbean Islands -
1in 10 Residents

SPORT FISHING

¢an be the main source of
income for coastal communities

$141.5 MILLION

$56.5 MILLION / ,
G WAV ' HEALTHY

Recreational fishing around

MANGROVES

contributes

S1BILLION

per year toward Florida’s economy

At prime scuba
diving spots in Palau

A SINGLE SHARK

has a lifetime value of

$1.9 MILLION

OCEAN HABITATS

attract the divers,
snorkelers and other

tourists who drive

coastal economies

CORAL REEFS

drive up to

$36BILLION

per year globally
in tourism revenue
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ldentifying Tourism Resources
in Fisheries Heritages

Fisheries-related assets

Nature-related assets

> the sea, rivers & lakes

> coastlines, beaches &
waterfront settings

> marine & fresh water
fish, mammals & birds

> marine & freshwater
plant life

> a variety of landscapes
& seascapes from rocky
cliffs to salt marches to
wooded lakes

Fisheries heritage &
culture

fishing harbours
fishing boats & their
activities

fishermen themselves &
their personal stories

fish farms & hatcheries

shipyards & boat
building

fish festivals & traditions
net mending activities

angling spots

The local tourism context

Fish-related assets

fresh fish & seafood

traditional canned or
processed delicacies

traditional local recipes

fish markets & fish
auctions

smoke houses
fish restaurants

take away fish bars &
shops

fish processing plants

tourism operators & organisations - accessibility & infrastructure - services

Source: European Union, 2014, Fisheries and Tourism: Creating benefits for the community, Farnet Guide 9
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Catering to customer needs

* Anticipate customers’ needs
* The Customer Journey

The Customer Journey

M~ * Enhance accessibility

' i N * Information

\ “ibestion” | o —_ » Transportation
—— e Reservations
 riends & famiy | | Pt * Guided experiences
\ % @ e Educate

* Tourist manner
* Environment and fisheries
[ Personal [ Travel to \\. L] Take—away messages

| recollection | |\ destination

Captivate interest
* Impress with sincerity
* Hands on experience

“ _ . ’. Build loyalty and continue support
* “Fan-club” of repeaters

* Direct sale and delivery of products
e Word-of-mouth

[ Experience of |

‘. S b | destination

Graphic Source: Farnet Guide 9 (EU, 2014)
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Fishing Village Tourism

ACTIVITIES AND ATTRACTIONS GASTRONOMY L Key components

> pesca-tourism trips (taking tourists on board > fish restaurants =
working fishing boats) > fish frying stands HVIT

> watching shelifish gathering or aquaculture > fish shops & markets ACt I V I t I e S X G a St ro n 0 my X
activities > direct sale of fish from fishing boats .

> guided tours of fishing ports > gastronomy tourism, including cooking AC CO m m O d a t I O n

> Interpretation centres courses

> watching fishing activities and/or visiting the
marine environment aboard a tourist boat

> angling trips or angling sites ® S u ccess fa cto rs

> cultural and fish festivals
> water sports ACCOMMODATION

> accomodation in fishermen’s homes ° P ro d u Ct q u a I ity
> hotels with a fisheries theme

» bed  breskfasts e Seasonality

> self-catering accommodation

> camp sites L Ti m i ng

— > “
| — « Sustainability
INTEGRATED PACKAGES .
> integrated packages comprising several tourism products / services, offered ¢ E nVI ro n m e nta I
o * Economic

e Social

Source: Farnet Guide 9 (EU, 2014)
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Conclusion - J%

* Fisheries Heritage Tourism can

* make up for fishers’ income lost during recovery period of
marine resources

* not only boosts local economy, but also pride and
confidence of local residents

* educate importance to conserve coastal marine ecosystems
and fisheries heritage through sustainable use

* but should
* have key messages and long term vision

* involve multi-stakeholders to plan governance mechanisms
and management strategies

* not be at the expense of the heritage system itself



